
BRAND 
GUIDE



As College of Eastern Idaho (CEI) continues 
to grow, questions continue to pop up 
regarding its brand. Within this brand guide 
are vital tips on how to represent the College 
accurately. Making our brand successful and 
authentic depends on each employee. 

We encourage all employees to use the 
following elements to create a consistent 
look and feel across all marketing and 
communication materials. It is not required 
to use all of these elements together in every 
application. These design elements are a 
guide to communication and marketing 
success for CEI.

INTRODUCTION



MISSION STATEMENT

To provide open-access to affordable,  quality 
education that meets the needs of students, 
regional employers, and community.

LEARNING FOR WORK AND LIFE

CEI is a place of learning where students prepare 
for transfer, careers, and effective citizenship. The 
college embraces active learning, and provides 
instruction that is not only academically rigorous, 
but also tailored to the needs of the student and the 
community. Learning for work and life takes place in 
all areas of campus through transfer degrees, career-
technical education, college and career readiness, 
and workforce training.

STUDENT CENTERED

CEI faculty and staff throughout the college are 
committed to students and their success. Well-
functioning student support areas are critical 
to students' success because they help model 
outstanding professional behaviors, and they 
provide comprehensive student support from first 
contact through degree and/or employment.

COMMUNITY ENGAGEMENT

CEI's focus on community is evident in a safe and 
inviting campus, which fosters communication, 
professional growth and adult enrichment through 
broad, collaborative relationships within academic 
and employer communities throughout the region.

CORE VALUES



Our Mission Statement and Core Themes 
define us as employees. With them, we 
have direction in how we make choices and 
conduct ourselves at work. They also give the 
College a pristine vision of our goals and the 
future we hope to build here in Eastern Idaho. 

CEI is clean and modern. We strive for quality 
in our employees, students, opportunities, 
campus, and education. We believe that  
form follows function, and that innovation is 
key to keeping relevant in the world. 

Everything a CEI product contains should 
add to the overall message. Distracting or 
contradicting values should be removed or 
revised to better align with CEI’s values.

We want our reputation in the community 
to be one of trust and excellence in what we 
bring to the table. These should be reflected 
in all we say, do, and produce.

Ask these questions throughout the process of 
decison-making, a project, review, or analysis 
to see if it’s reflecting CEI values:

• Does it benefit CEI students?

• Does it allow CEI employees to more 
easily fulfill their duties?

• Does it foster engagement with the 
community?

• Does it promote education?

CEI VALUES



Visuals should lend themselves to CEI’s 
Mission and/or Core Themes, and be high 
quality. They should also stay on the simpler 
side to effectively communicate.

Always make sure to check licensing rights 
and policies on images. Most images found 
on Google are illegal to use, and CEI should 
uphold a tradition of quality and trust. 

Visuals should not be used to create logos or 
to insinuate or mimic CEI logos. Logo creation 
comes from the Marketing Director.

DO NOT USE borders, boxes, angled text, clip 
art, or other distracting or dated elements.

VISUALS & IMAGES

Get help with planning 
your upcoming 
semester, get your 
classes approved, 
and register!

Classes must 
be approved
before registering.

Registration  for 
Spring 2021 
starts on October 21st

October 19 - 23, 10am - 2pm
in the Egg (Bldg. 5)  on Monday & Friday

in Building 6’s main hallway on Tuesday & Thursday

in Student Affairs (Bldg. 3),  8am - 8pm on Wednesday

Clear, Simple, and Effective 
Visuals Magnify the Message

    ACCEPTABLE OPTIONS

• Circles! Especially yellow ones, which call 
back to the sun dot.

• Squares and rectangles are welcome also, 
where circles are impractical

• A string of yellow dots is a fun, on-brand 
text divider on occasion.

• For formal pieces, a straight yellow line is 
the preferred divider.

This falcon graphic is for 
general CEI usage. 

PHOTO RELEASE FORM

For all participants being photographed, they are required to sign a 
release form prior to photoshoot taking place. All participants under the 
age of 18, must have a parent or gaurdian signature.



OFFICIAL CEI LOGO

Our logo is to identify College of Eastern 
Idaho. Consistency is vital in establishing 
trust with the community and partners that 
we interact with. CEI logos must be used in a 
uniform manner by all Departments, Offices, 
and employees within the College.  

Both the square and rectangle orientations 
are official, though the rectangle version 
is preferred wherever possible as it better 
reflects the academic nature of the College. 
Remember to always keep the logo visible.

SAFE SPACE
Keep the logo separate from other 
text and graphics.                  
Determine minimum clear space with    
the “C” found in the word "College".

• CMYK Colors

• PDF File

• RGB Colors

• PNG, JPG, SVG File

PRINT MEDIA

WEB MEDIA

A grayscale version also exists for black-and-white 

products. 



RESIZING

Enlarging the logo should always be done 
in Adobe Illustrator, or with a PDF file. These 
formats prevent pixelation when resizing. 
Never increase the size in this format.

Proportional resizing is called scaling. To 
achieve proper scaling in nearly any computer 
program, you grab an image by its corner, 
hold the SHIFT key, and drag to the desired 
size. The correctly resized logo only looks 
different in its size. If you need specific sizes or 
unusual formats, contact Creative Services.

Scale the logo by dragging its 
corner while holding SHIFT

MERCHANDISE

Logos may be used on merchandise and swag, contact the Business 
Office for a list of approved vendors.

Swag and apparel may sometimes be limited to one color, in these 
instances, the following examples are acceptable:

For embroidery, Two- thread colors are acceptable for CEI logos (One 
for each color) for acceptable shirt colors: white, blue, navy, grey

CEI Logos must be legible and identifyable, to ensure proper size   
 must be followed for various formats:

• Logos should not be printed smaller than 0.5 inches tall.

• For screens, logos should never appear smaller than 30 pixels tall.

• When embroidered, they should never be sewn smaller than 1.125 
inches tall.



LOGO USAGE

College of Eastern Idaho’s logotype is always with the logomark, 
except for using the College’s name in a body type.

Avenir Next Bold is used for CEI's logotype. Please note that “of” is 
smaller than the rest of the text.

90% of the time, DO NOT put “the” in front of the college’s name. Rare 
exceptions include  phrases like "the CEI campus", where "CEI" serves 
as a descriptor rather than a pronoun.

A logo is comprised of two parts:

The logotype is the text in a logo.

The logomark is the image in a logo.

A logotype and 
logomark can 
be separated 
depending on the 
brand's standards. 
CEI does not allow 
this in our branding.

"of" 84.5% as tall as the rest of the logotype

• Don’t create your own logo, add elements or change the 
colors of official CEI logos. Logos are to be used individually and 
various formats are available for design purposes. Don’t distort, 
modify, or remove elements from any of the logos.

• Be aware of contrast and use correct version of logo.

• For logo placement, provide enough space on all sides of the 
logo used, keep distance on all sides balanced and DO NOT 
overlap anything on top of the logo.



CEI SEAL
CONTACT FOR APPROVAL

Contact the Marketing & Communications Department for permissions 
and approval. Seal use for official documents from the College such as 
diplomas, etc.



SUN DOT LOGO
In addition to the official CEI logo, we also 
have our “sun dot” variation. This symbol 
represents unity, applicable to both the 
academic and social sides of education at CEI. 

The sun dot is casual, and meant mainly for 
on-campus use. When it is used outside of 
campus, the official logo must be present as 
well. 

All uses of the sun dot off-campus must be 
approved by Creative Services before use.

The sun dot can have “cei.edu” included, but 
it is not necessary and sometimes is in fact 
irrelevant to a product’s needs. Context and 
platform determines a fair deal of how to 
approach any product.

The sun dot follows the same treatment and 
usage concerns as the official logos.



STUDENT ORGANIZATIONS

FALCON HEAD LOGO    

RECOGNIZED STUDENT CLUB

RECOGNIZED STUDENT CLUB

LOGO USAGE

All Student logos that are not available 
here are to be presented and approved 
by head of marketing. All new clubs/
organizations must be approved by 
proper authorities prior to receiving a 
logo. The Falcon Head graphic is the 
only graphic to be used to accompany 
club names and organizations. 
Alternate graphics may be created for 
design on approved swag, but must 
be accompanied by approved logos. 
No alternate logos are permitted to 
be created for any school club or 
organization. Club logos should appear 
as a footnote on the bottom of all 
printed material such as posters, fliers, 
brochures, etc. The logo should be used 
as provided, not altered or recreated.

STUDENT CLUB LOGOS



DEPARTMENT LOGOS
There are instances where a department logo fits nicely in place of the 
official CEI logo. For instance, if a flyer is highlighting the Counseling 
Center's services or when a single department hosts an event. 

The department logo is currently not necessary in any circumstance. 

Use it only as applicable to your own department.

LOGO USAGE

Sub-Logos for individual departments are to identify. Consistency is 
vital in establishing trust with the community and partners that we 
interact with. CEI department Sub-logos must be used in a uniform 
manner by all Departments, Offices, and employees within the College. 
Our Sub-logos may NOT be altered in any way and should appear 
in the CEI main color version, reverse version, or greyscale versions. 
Sub-logos are created by members of Creative Services, per request 
and approval by head of Marketing. Sub-logos are not to be altered in 
any manner. Dont list more than one department name to identify, use 
seperate logos to identify each department. Do not use the official CEI 
logo and a department logo on the same publication. 

STANDARD          

SUNDOT SEAL

 HORIZONTAL       

SUNDOT   



Our official colors are blue and gold. 

Blue is often a background color, and a main color throughout every 
CEI product.

Gold is our accent color, for emphasis and high contrast. It shouldn’t 
be used as a piece’s background, as the CEI sun is always gold, and all 
parts of the logo should always stand out.

White is an unofficial but often-used color, especially on blue 
backgrounds. White is another common background choice.

Additionally, for small extra elements, the 2 grays below are also part of 
the brand standards:

GRADIENT
CEI has one official gradient using our blue as the base. Its subtle tone 
maintains the brand’s clean look while adding a little interest to many 
products. Make sure to keep it linear, refrain from any other gradients, 
and use Light Blue at the top, and Dark Blue at the bottom.

HEX FFFFFF
RGB 255, 255, 255
CMYK  0,0,0,0

WHITE

HEX 0060A9
RGB 0, 96, 169
CMYK  100, 60, 0, 6
PANTONE PMS 286

BLUE GOLD

HEX FDB727
RGB 253, 183, 39
CMYK  0, 31, 94, 0 
PANTONE PMS 123

LIGHT
GRAY

HEX (RGB) 4A4A4A
RGB  74, 74, 74

HEX (CMYK) 4B4B4B
CMYK 66, 59, 57, 39

HEX E1E1E1
RGB  225, 225, 225
CMYK 10, 8, 8, 0

DARK
GRAY

DARK 
BLUE

HEX 0072BC
RGB  0, 114, 188
CMYK 100, 50, 0, 0

HEX 004891
RGB  0, 72, 145
CMYK 10, 75, 0, 16

LIGHT 
BLUE

COLOR PALETTE



AVENIR NEXT
abcdefghijklmnopqrstuv wxyz
ABCDEFGHIJKLMNOPQRSTUV WXYZ
0123456789  •.,:’?“”!&-$

GARAMOND
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789  •.,:’?“”!&-$

TYPOGRAPHY 
Avenir Next is for headings, body text, taglines, sections, and other 
main typographic points. 

Garamond  is used as a secondary typeface, serves as body text and 
better suits formal pieces. 

Do not use squished or condensed versions of any typeface.

Bullets are always yellow, and work well as dividers, too. 

Separate CEI's address, email, and phone number on a single line with 
a yelllow dot.

Use periods for phone numbers.

000.000.0000

ACCEPTABLE TYPEFACE SUBSTITUTES
Avenir Prompt (found at Google Fonts)
Garamond Georgia or Minion (default fonts for most tech)

Italic
Regular
Medium
Medium Italic
Demi
Demi Italic
Bold
Bold Italic
Heavy
Heavy Italic

Italic
Regular
Bold

CEI Address        •    CEI email       •      CEI Phone Number


